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Quick facts and talking points “cheat sheet”
Use these quick facts and talking points to help secure buy-in from your staff and encourage high participation rates from your parents.
[bookmark: _d5y74no86q8o]Quick Facts to Share
· What it is: The survey is a global benchmark designed specifically for international school parents, built in partnership with COBIS and Edurio.
· The backing: It is rooted in the largest parent voice dataset in UK education, which surveyed 585 schools and heard from 72,500 parents.
· The cost: Every COBIS member school receives this professionally designed survey for free.
· The scope: The survey provides a comprehensive look at the parent and carer experience by covering 14 distinct themes.
· Key themes covered: Topics include admissions and onboarding, international mobility, pupil needs, pathways, readiness and digital life, communication methods, school accessibility, mutual trust and respect, parental confidence, leadership and direction, diversity, equity and inclusion, value for money and fees, and general school feedback.
[bookmark: _douculqyvrhi]Talking Points: Briefing Your Staff
When introducing this to our teaching and administrative teams, we want them to see this as a tool for growth rather than just another administrative task.
· Finding our edge: What parents truly remember and recommend is how our school culture makes them feel. This survey will help us differentiate ourselves on culture.
· Boosting recruitment: By understanding what our families genuinely value, we can identify our Unique Selling Proposition (USP). This allows us to turn satisfied parents into marketers and win enrolments before they are even decided.
· Justifying our value: The data we gather will give us the evidence needed to confidently connect our fee levels to the lived experiences of our families.
· A commitment to action, not just data: We are adopting the Edurio Listening Framework, which means we will read beyond the headline numbers to turn those insights into priorities and visibly communicate our actions to close the loop.
· Mindset matters: We must approach this feedback by practising empathy, meeting responses with curiosity, and trying to understand where the respondent is coming from.
[bookmark: _h8oqievliit0]
[bookmark: _r1lk6zmm5i9u]Talking Points: Engaging Your Parents
When speaking or writing to parents, the focus should be on building psychological safety and ensuring they know their time will lead to tangible outcomes.
· We want a genuine connection: While many parents across the sector find it easy to contact their schools, far fewer feel their feedback actually has an impact. We want to ensure that contact and communication actually equal connection.
· A safe space to share: We are providing a genuine, psychologically safe space for you to share what you think and feel about the school.
· Comprehensive feedback: Because this survey covers 14 specific themes – ranging from communication methods and pupil needs to value for money – it allows us to understand your complete experience.
· Your voice represents everyone: We are championing inclusiveness; we want to ensure the voices we hear reflect our entire community, not just the loudest few.
· We promise to close the loop: We are committed to modelling openness by sharing what we hear, including the hard parts, because transparency builds trust. We will show you visibly that your voice has been heard.
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